Disciplina: Comportamento do Consumidor

Ementa

Este curso tem como objetivo o delineamento de conceitos, principios e teorias de varias ciéncias sociais aplicadas que auxiliam a descrever e
explicar o comportamento do consumidor. Processo de escolha do consumidor, seus determinantes e as implicagdes. Desenvolvimento de
programas de pesquisa em marketing. Desenvolvimento de politicas publicas voltadas a defesa do consumidor.

Bibliografia
Macromarketing:
SHAPIRO, S. J. A JMM-Based Macromarketing Doctoral-level Reading List. Journal of Macromarketing, V. 26, N. 2,. p. 250-255, Dec. 2006.

Consumidores Vulneraveis

- BAKER, S. M.; GENTRY, J. W. RITTENBURG, T. L. Building Understanding of the Domain of Consumer Vulnerability. Journal of Macromarketing.
Special Issue: Vulnerable Consumers. v. 25, n. 2. p. 128-139, December 2005.

- STERN, B. B.; RUSSEL, C. A.; RUSSEL, D. W. Vulnerable Women on Screen and at Home: Soap Opera Consumption. Journal of Macromarketing.
Special Issue: Vulnerable Consumers. v. 25, n. 2. p. 222-225, December 2005.

WALSH, Gianfranco; MITCHELL, Vicent-Wayne. Consumer Vulnerability to Perceived product Similarity Problems: Scale Development and
Identification. Journal of Macromarketing. Special Issue: Vulnerable Consumers. v. 25, n. 2. p. 222-225, December 2005.

-ADKINS, N. R. OZANNE, J.L. Critical Consumer Education: Empowering the Low Literate Consumer. Journal of Macromarketing. Special Issue:
Vulnerable Consumers. v. 25, n. 2. p. 163-162, December 2005.

- VISWANATHAN, M.; GAU, R. Functional llliteracy and Nutritional Education in the United States: A Research-Based Approach to the Development
of Nutritional Education Materials for Functionally llliterate Consumers. Journal of Macromarketing. Special Issue: Vulnerable Consumers. v. 25, n. 2.
p. 187-201, December 2005.

Ajudando consumidores a se ajudarem:

- LYNCH, John G.; WOOD, Wendy. Special issue Editors” Statement: helping consumers help themselves. Journal of Public Policy & Marketing.
Special issue on Helping consumers help themselves: improving the quality of judgments and choices. v. 25, n. 1, p. 1-7, Spring 2008.

- BERTRAND, Marianne, MULLAINATHAN, Sendhil; SHAFIR, Eldar. Behavior Economics and Marketing in Aid of Decision Making Among the Poor.
Journal of Public Policy & Marketing. Special issue on helping consumers help themselves: improving the quality of judgments and cheices. v. 25, n.
1, p. 8-23, Spring 2006.

- BOTTI, Simona; IYENGAR, Sheena S.; The dark side of choice: when choice impairs social welfare. Journal of Public Policy & Marketing. Special
issue on helping consumers help themselves: improving the quality of judgments and choices. v. 25, n. 1, p. 24-38, Spring 2006.

- RUCKER, Derek D. PETTY, Richard E. Increasing the effectiveness of communications fo consumers: recommendations based on Elaboration
Likelihood and attitude certainty perspectives. Journal of Public Policy & Marketing. Special issue on helping consumers help themselves: improving
the quality of judgments and choices. v. 25, n. 1, p. 39-52. Spring 2006.

Consumo de alimentos e obesidade

-BLOCK, L. G.; PERACCHIO, L. A. The Calcium Quandary: How Consumers use Nutrition Labels. Journal of Public Policy & Marketing. V. 25. N. 2,
p. 188-186, Fall 2006.

- MOORE, Elisabeth S. Perspectives on Food Marketing and Childhood obesity: introduction to the special section. Journal of Public Policy &
Marketing. v. 26, n. 2. p. 157-161. Fall, 2007.

- GOLDBERG, Marvin E. GUNASTI, Kunter. Creating an environment in which youths are encouraged to eat a healthier diet. Journal of Public Policy
& Marketing. v. 26, n. 2. p. 162-181. Fall, 2007.

- DESROCHERS, Debra M.; HOLT, Debra J. Children's exposure to television advertising: implications for childhood obesity. Journal of Public Policy
& Marketing. v. 26, n. 2. p. 182-201. Fall, 2007.

- Fast-Food Marketing and children's Fast food consumption: exploring parent’s influences in an ethically diverse sample. Journal of Public Policy &
Marketing. v. 26, n. 2. p. 221-235. Fall, 2007.

- SEIDERS, Kathleen; PETTY, Ross D. Taming the obesity Beast: Children, Marketing, and Public Policy Considerations. Journal of Public Policy &
Marketing. v. 26, n. 2. p. 236-242. Fall, 2007.

- WITKOWSKI, Terrence H. Food Marketing and obesity in developing countries: analysis, ethics and Public Policy. Journal of Macromarketing.
Special Issue on the International Gonference of Marketing and Development. v. 27, n. 2, p. 126-137, June 2007.

- GEYSKENS, Kelly; PANDELAERE, M.; DEWITTE, Siegfried; WARLOP, Luk. The backdoor to over consumption: the effect of associating “low fat
food with health references. Journal of Public Policy & Marketing. v. 28, n. 1, p. 118-125, Spring 2007.

Propagandas enganosas e Paises em Desenvolvimento

GAO, ZHIHONG. Controlling Deceptive Adverting in China: an Overview. Journal of Public Policy and Marketing. Fall 2008, v. 27. No 2.

Consumo de Tabaco

- KEES, J.; BURTON, S.; ANDREWS, J. C.; KOZUP, J. Tests of Graphic Visuals and Cigarette Package Warning Combinations: Implications for the
Framework Cenvention on Tobacco Control. Journal of Public Policy & Marketing. v. 25. n. 2, p. 212-225, Fall 2008

KRUGMAN, D. M.; MORRISON, M.A.; SUNG, Y. Cigarette Advertising in Popular Youth and Adult Magazines: A ten-Year Perspective. Journal of
Public Policy & Marketing. v. 25. n. 2, p. 197-211, Fall 20086.

- TANGARI Andrea H.; BURTON, Scot; ANDREWS, Craig J.; NETEMEYER, Richard G. How do antitobacco Campaign advertising and smoking
status affect beliefs and intentions? Some similarities and differences between adults and adolescents. Journal of Public Policy & Marketing. v. 26, n.
1, p. 60-74, Spring 2007.

Consumo de Alcool e Compartamento de Risco

TANNER, John F. CARLSON, Les A. RAYMOND, Mary Anne, HOPKINS, Christopher D. Reaching Parents to Prevent Adolescent Risky Behavior:
Examining the Effects of Threat Portrayal and Parenting Crientation on Parental Participation Perceptions. Journal of Public Policy and Marketing.
Fall 2008, v. 27. No 2.

- GOLDBERG, Marvin E.; NIEDERMEIER, Keith E.; BECHTEL, Lori J. GORN, Gerald J. Heightening Adolescent Vigilance toward Alcohol advertising
to forestall alcohol use. Journal of Public Policy & Marketing. v. 25. n. 2, p. 147-159, Fall 2006.

Bem-Estar dos Consumidores

- HILL, Ronald P.; FELICE, William F.; AINSCOUGH, Thomas. International Human Rights and Consumer Quality of Life: an ethical Perspective.
Journal of Macromarketing. Special Issue: Consumer Well-Being. v. 27, n. 4, p.370-379, December 2007.

- PETERSON, Mark; EKICI, Ahmet. Consumer Attitude toward Marketing and Subjective Quality of Life in the context of a Developing Country.
Journal of Macromarketing. Special Issue: Consumer Well-Being. v. 27, n. 4, p. 350-359. December 2007.

Discriminagéo nas Representagdes na midia

ACEVEDO, C. R, NOHARA, J. J., PEREIRA, R. S., TAMASHIRO, H. R. S. Representacgdes sociais dos afro-descendentes na midia de massa In:
ENCONTRO NACIONAL DA ANPAD, 30., 2006, Salvador. Anais.... Rio de Janeiro: ANPAD, 2006. V.1 CD. p.1- 17

ACEVEDO, C. R., NOHARA, J. J., TAMASHIRO, H. R. S., ARRUDA, A. L., BRASHEAR, T. G. How women are depicted in ads? a content analysis
study with Brazilian advertisements.. International Business & Economics Research Journal. , V.5, p.59 - 72, 2006.

ACEVEDQ, C. R., NOHARA, J. J., TAMASHIRO, H. R. 5., ARRUDA, A. L., HERMOSILLA, J. L. G. Social representation of women in advertising:
listening to female narratives. READ - Revista Eletrénica da Administragdo (UFRGS), V.11, p.1 - 20, 2005.




- TAYLOR, C. R. LANDRETH, S.; BANG, H. Asian Americans in Magazine Advertising: Portrayals of the Model Minority. Journal of Macromarketing.
Special Issue: Vulnerable Consumers. v. 25, n. 2. p. 163-174, December 2005.

- DAVIS, Judy F. “Aut Jemima is alive and cookin? An Advertiser’s Dilemma of competing collective memories. Journal of Macromarketing. Special
Issue on Marketing history: The future of Marketing Past. v. 27, n. 1, p. 25-37, March 2007.

- BRANCHIK, Blaine J. Pansies to Parents: Gay Male Images in American Advertising. Journal of Macromarketing. Special Issue on Marketing
history: The future of Marketing Past. v. 27, n. 1, p. 25-37, March 2007

- BANG, Kyong; REECE, Bonnie. Minorities in children’s television commercials: new, improved, and stereotyped. The Journal of Consumer Affairs,
Madison, v. 37, n. 1, p. 42-67, June 2003.

- BOWEN, Lawrence; SCHMID, Jill. Minority presence and portrayal in mainstream magazine advertising: an update. Journalism and Mass
Communication Quarterly, Columbia, v. 74, n. 1, p. 134-146, 1997.

- BRISTOR, Julia M.; LEE, Renne G.; HUNT, Michelle R. Race and ideology: african-american images in television advertising. Journal of Public
Policy and Marketing, Ann Arbor, v. 14, n. 1, p. 48-59, 1995,

- TAYLOR, Charles R.; LANDRETH, Stacy; HAE, Kyong Bang. Asian americans in magazine advertising: portrayals of the “model minority”. Journal
of Macromarketing, Special Issue: Vulnerable Consumers. v. 25, n. 2, p. 163-174, December 2005.

- TAYLOR, Charles R.; STERN, Barbara. Asian-americans: television advertising and the ‘model minority” stereotype. Joumal of Advertising, Atlanta,
v. 28, n. 2, p. 47-61, 1997.




